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Abstract: This study examines the reclamation of the sexist slur niangmen
(#2A17), meaning “like a woman.” Although this term’s adjective form is
predominantly pejorative, it appears to be undergoing reclamation, a
process where slurs are reconceptualized to neutralize or subvert their
discriminatory connotations. With content analysis from a critical
perspective, we find that, on Xiaohongshu, a female-dominated platform,
the term is predominantly used positively and is metadiscursively framed
as feminist activism, whereas on Hupu, a male-dominated platform, it
remains exclusively pejorative and does not provoke metadiscourse.
Therefore, at this stage, reclamation appears to be limited to in-group
contexts despite reclaimers’ ambitions of valorizing women broadly. We
also suggest that the morphological relation between niangmen and other
niang-stemmed slurs points to broader (trans)misogynist ideologies, which
will play an important role in the feasibility of niangmen’s full reclamation.
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1 Introduction

Niangmen (#34]7) is a term frequently used in northern Chinese dialects to refer to women
or femininity. It is derived from the morpheme niang (), which historically referred to women,
including being used as a kinship term for female relatives. As a noun, niangmen can be, and often
is, used as a neutral term. However, as an adjective, it is often used pejoratively to connote traits
such as weakness, procrastination, emotionality, pettiness, and gossipiness—traits commonly
associated with women and femininity. Phonetically, the term has many variants across different
dialects in Chinese, but it is most commonly written as niangmen (4%117) or in its rhotacized variant
niangmener (J4471)01).2 It can also appear in affixed forms, such as niangmen(er)-jiji (B4 1[JL]H
WP/WLWL) and niangmen(er)-xixi (4R411[JL]55"), which carry the same meaning.® In general, the
use of niangmen is similar to girly or sissy in English. However, since niangmen does not

! Corresponding Author: yifan72@yorku.ca
2 This type of rhotacization is associated with Northern dialects.
3 The morpheme jiji, an onomatopoeic expression for repetitive sounds and annoying speech, carries the meaning of

semantically redundant when it is attached to niangmen. The morpheme xixi is an emphatic particle following
negative adjectives.
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specifically refer to young girls but rather to adult women or women in general, we follow the
usage observed in our data: where adjectival niangmen is translated into English, it is rendered as
“like a woman” or “womanly.”

Niangmen can be compared with the term yemen (571/1), which uses the same plural
morpheme (men), but in using ye, not niang, refers to men and masculinity. While neutral as a
noun, yemen’s adjectival usage is often complimentary, connoting traits such as strength,
toughness, decisiveness, authenticity, and loyalty. As seen in the example below (Figure 1), the
term yemen is used as a compliment to reference girls being “loyal and supportive to each other,”
while niangmen (“like a woman”) is used as a pejorative to reference boys for being the opposite,
that is, not loyal.

HTLARL, [...] a colleague [...] said:
25-2-14 03:30 B#%F 183 #H iPhone 13 “Now the girls in our office are
HIERRENSE, more loyal and supportive to
HERTOBSEEM R NENDLZETE(=MEFAER, E5(]. 2% each other, more yemen. Boys
AR T . are all too niangmen.” 1
PRGN T, AATESM, “RAITEER G, immediately felt something
ARG AT, EFERSRERETS. RTESR 5, T8, was wrong: they were clearly

complimenting women, yet
“niangmen’ is a derogatory
word. [...]

Figure 1. Screenshot of a Weibo post* (left) and its main text translation (right).

In Figure 1, one can see not only the pejorative use of niangmen, as discussed in the
previous paragraph, but also a metadiscursive engagement with the term: the poster questioned
why a term referencing women, i.e., niangmen, is used derogatorily in everyday language practices,
even in situations where women are being complimented using other terms. This metalinguistic
awareness serves as evidence that contemporary Chinese feminists are sensitive to the sexism
embedded within aspects of linguistic practice that are often taken for granted. In fact, such
metadiscourse is taking place within a growing feminist language reform effort on Chinese-
language social media. Among other strategies which we outline in brief below, this reform has
also involved calls to reclaim niangmen to neutralize or subvert its discriminatory connotations. In
this study, we aim to critically investigate this reclamation effort, its metadiscursive framing, and
its uptake.

2 Background

2.1 Niang in Chinese language and culture

The morphological stem for the term niangmen is niang (i), a morpheme that has
undergone semantic change through history (Yu, 2002). Historically, it was used as a common
noun referring to young women, a meaning which can still be seen in words such as “girl,” guniang
(W 1R). Tt then gained the meaning of “respected and married woman,” which can be seen in
modern words such as “her royal highness,” niangniang ({2 4) and “parents,” dieniang (£ IR). In
general, the morpheme niang was traditionally used to refer to women with neutral sentiment. This

4 Retrieved June 10, 2025, from https://weibo.com/5966022846/Pegd507QU?refer flag=1001030103
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traditional meaning is still evident in many modern niang-stemmed words—primarily nouns—that
refer to women and femininity, as discussed above.

However, in modern Chinese, the usage of both niangmen—particularly in adjectival
forms—and niang in compounds has shifted significantly from solely referring to women to being
able to be directed at men, often with a pejorative tone. This shift reflects an extension of the term(s)
from women/femininity to traits stereotypically associated with women (and often socially
devalued), such as being naggy, overly concerned with appearance, or overly aggressive, and
ultimately to men who are perceived to be displaying such devalued feminine traits (Ding, 2022).
Adjectival niangmen has been particularly subject to this pejoration process. Further,
accompanying the semantic pejoration of niang and niangmen has been the emergence of a number
of niang-stemmed slurs that almost exclusively refer to men, including “effeminate tone,”
niangnianggiang (MR FE%) and “effeminate men,” niangpao (4R 1E°). Even the official newspaper
of the Central Committee of the Chinese Communist Party, People’s Daily, has publicly discussed
the phenomenon of “wussification,” nianghua (#21F), i.e., the social trend of men dressing and
behaving like women, which is perceived as a threat to the young generation and to society’s
healthy development (X. Peng, 2018). This pervasive devaluing of traits associated with women
and femininity—particularly in men—suggests an overarchingly (trans)misogynist (Serano, 2021)
social structure in which femininity is systematically devalued, and is particularly reviled when
perceived to arise in men.

2.2 Niangmen reclamation in Chinese digital feminism

Despite its predominantly pejorative usage, adjectival niangmen appears to be undergoing
reclamation, particularly on social media, the site which forms the focus of this study. For example,
in Figure 2 below, the poster describes and comments on a scene in a reality TV show where guests
raced each other in different sports for entertainment. Referring to a swimming match, the poster
calls a 70-year-old actress a “girl” and a 20-year-old actor an “old man,” because the actress easily
lapped the actor. In praising the actress, the poster exclaims “That is just so like a woman
(niangmen)! (Tai niangmen le/ KIRA1 1)” and “the womanliest woman to ever woman.” In other
words, here the term niangmen is used positively; in fact, it is used in a way that is highly similar
to yemen.

, S o
c* WEEE I Who hasn’t watched Liu Xiaoqing swim in
R EE #E %8 ZHarmonyO The Blooming Journey! A girl at her 70th

HREE—REERENRKAEL tasxREM—9Z B oBER
IRMT! LAPKIZA! Biges -

quickly lapped an old man at his 20th
[LOL][LOL][LOL] That is just so like a

_ woman (niangmen)! The womanliest woman
WERMBFEASARTT
R to ever woman!

Figure 2. Screenshot of a Weibo post’ (left) and its main text translation (right).

The reclamation of the sexist slur niangmen is taking place within the broader context of
the rise of Chinese (digital) feminism that seeks to challenge these ideologies—albeit with limited

3 First seen in the 1910s according to the BCC corpus (Xun et al., 2016).
® First seen in the 2000s according to the CCL corpus (Zhan et al., 2019).
7 Retrieved May 27, 2025, from https://weibo.com/1672345901/Pfs2xrhOF?refer flag=1001030103 _
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reach. In addition to reclaiming feminine terms, feminist language reformers have also begun
circulating neologisms such as “a smell of fatherhood,” diewei (£ "; L. Zhang & Mu, 2024),
“male virtue,” nande (93 1; Hu & Wang, 2025), and “nymph of locust,” nan (1#; Zhang & Zhang,
2022). All of these neologisms aim to reveal and challenge the sexism and patriarchal ideologies
embedded within Chinese language and society by creating words or metaphors to devalue men,
patriarchy, and/or masculinity—mirroring the stigmatizing treatment that has been imposed on
women. In other words, these efforts seek to establish gender equality in the social semiosphere
by returning the harm done to women rather than dismantling it. By contrast, the reclamation of
niangmen—another effort of Chinese feminists—targets the same ultimate goal, but by attempting
to dismantle the stigmatization of women and femininity by reversing the semantic pejoration of
a woman-related term.

3 Reclamation

Closely matching what has been observed with niang, feminist linguists have identified
patterns of semantic derogation/pejoration such that terms referring to women and femininity tend
to become associated with more negative connotations/sentiments over time (Schulz, 1975).
Similar pejoration trajectories can also be observed in the euphemism cycle (Taylor, 1974) around
terms for other marginalized groups such as people of colour and people with disabilities such that
the broader social devaluation of these groups tends to “rub off” on the terms used to describe
them, making previously neutral terms of reference increasingly negative and burdened by
associations with oppression. Often, this effect inspires language reforms that produce new terms
of reference aimed to be more respectful or laudatory, even as such terms are often subject to the
same cycle of pejoration. An alternative approach to contesting such pejorative connotations,
however, is that of reclamation—a metaphorical “taking back” of words in which the people to
whom the words negatively refer try to take control of their use and meaning, at least within in-
group spaces. While some argue that slurs neither can nor should ever be reclaimed because of
their histories of harm (see Brontsema’s, 2004, summary of perspectives on reclamation),
reclamation nonetheless takes place.

While definitions (and labels) differ from scholar to scholar, such reclamation is typically
understood to be one of two types: out-group/pride reclamation or in-group/insular reclamation
(Brontsema, 2004; Coles, 2016; Jeshion, 2020).® Pride reclamation focuses on neutralizing or
ameliorating the connotations of a slur, claiming it as a non-negative label for the group previously
slurred by it (Jeshion, 2020). These neutralized terms can then be used by both in-group and out-
group members to refer to the relevant category. We can think for example of the terms gay or
queer which were reclaimed such that they now serve as relatively neutral category terms for
gay/queer people as well as, in the case of queer, for a whole field of study (queer theory). By
contrast, insular reclamation does not extend to the out-group. In fact, in such cases the slur often
remains highly offensive if used by out-group members, but within the group that has been slurred
by it, the term becomes a tool for solidarity. This solidarity seems to emerge from the terms’ ability
to evoke shared experiences of marginalization while simultaneously speaking back against
them—as if to say “you cannot hurt us with a word that we claim for ourselves” (Jeshion, 2020).
Jacobs (2002) describes such forms of reclamation as “chiastic slaying,” analyzing the in-group
use of the n-slur as a mode of speaking across and against pejorative uses of it, taking back the

8 While there are some differences in the proposals of Brontsema (2004), Coles (2016), and Jeshion (2020), their
two categories of reclamation broadly align. Because of their concise and evocative nature, we use Jeshion’s (2020)
labels for the categories here.
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power of the word, and contesting the power structures that enable it to be used as a tool of
marginalization in the hands of members of dominant social groups. Key to the distinction between
these types of reclamation are (1) whether the reclaimed form is able to be used by only the in-
group or also out-group members and (2) whether the reclamation aims to make the term
positive/neutral or works within its negative connotations for political purposes. Thus, while pride
reclamation may appear to have more success when measured in terms of language change, insular
reclamation can be understood as highly subversive and equally politically engaged even if its
impact on society-wide language practices is less measurable. As a result, rather than seeing all
reclamation as a progression towards total neutrality/positivity, this theoretical backing allows us
to understand reclamations as potentially having different end points, not because of relative
success or failure, but instead as a result of differing orientations, methods, and goals.

In the context of niangmen, then, we ask: what kind of reclamation is taking place and what
potential does it have for contesting sexist language and social structures in (digital) Chinese-
speaking spaces?

4 Methodology
4.1 Data collection

4.1.1 Xiaohongshu and Hupu

Because we first identified tokens of plausibly reclaimed adjectival niangmen on Chinese
social media, we turned to such sites as our primary data course. While Weibo is one of the largest
social media sites in China, and did yield some interesting examples of this phenomenon, which
we treat as supplementary data, we focused instead on Xiaohongshu and Hupu. These two sites
have been identified as being strongly gendered and, as such, provide a valuable proxy for in-
group (woman-dominated Xiaohongshu) and out-group (man-dominated Hupu) contexts for the
use of niangmen.

Xiaohongshu (Little Red Book or RedNote) is a multifunctional social media platform that
integrates e-commerce and experience-sharing communities built on its user-generated content
(UGC). Its layout is similar to that of Pinterest. As of August 2025, Xiaohongshu had over 300
million active users, among which 70% are women (Qiangua.com, 2025). By contrast, Hupu, a
blog-based social media platform initiated as a sports fandom, has gradually developed into a
multidisciplinary community of predominantly straight men (A. Y. Peng & Sun, 2022; S. Zhang,
2023). Its layout is similar to that of Reddit. These strongly gendered user profiles correspond with
arguably gendered patterns in the UGC, user behaviours, and marketing strategies on each platform
(Chi et al., 2022; Yin, 2023). In other words, regardless of the users’ actual gender(s), user
behaviour and content on these platforms have been found to align with social expectations for the
perceived dominant gender group on each platform. Therefore, Xiaohongshu and Hupu can
arguably be seen as gendered platforms, as Xiaohongshu is (young) woman-focused and Hupu is
(straight) man-focused. Because of this gendering, these two platforms have considerable value
for analyzing gender-based language use and language practice, like the reclamation of gendered
pejoratives like niangmen. To support our analysis of these relatively gendered sites, we also
surveyed Weibo, a gender-neutral social media platform similar to X (formerly known as Twitter).

4.1.2 Corpus building
To compile the data used in this analysis, we conducted a keyword search for the term

niangmen (131]7) using the search engine of each platform. This approach returns UGC that
contains niangmen in either the main post or the comment section of a given post. As noted above,
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although the term has multiple phonological variants, it appears in writing only in two forms:
niangmen (1R417) and its rhotacized variant niangmener (4:411)L). Sometimes it also appears with
suffixes, such as niangmen(er)-jiji (#RAI1[JL]MIMI/WLIL), but retains the same meaning. We
therefore chose niangmen as the search term in order to capture these variations—all of which
include the key characters #21]. We used incognito mode for the search on Hupu to minimize
algorithmic bias based on user history. As Weibo and Xiaohongshu do not support incognito search,
we registered new accounts to avoid biasing the search through prior account activity. We then
manually extracted posts which used niangmen(er), and screened the data based on the criteria
below:

a) Posts where niangmen was used only in the comment section were excluded,
because the comments are often too short or too decontextualized for the viewer(s),
us included, to tell how the term is used.

b) Noun form uses were excluded, since the noun form can be and often is used as a
neutral gendered reference towards women in Northern dialects, as noted in the
introduction section, and does not appear to be a primary target for reclamation due
to its relative neutrality.

Since this reclamation effort is still in its fairly early stages, the total number of adjectival
uses found on Xiaohongshu was 26. Therefore, we capped data collection for the other two
platforms, Hupu and Weibo, at the same number to maintain comparability,’ resulting in a total of
78 posts being collected for analysis.

Once the data were selected, we coded each item type (i.e., either metalinguistic discussion
of the term—mention—or simple usage—use), their sentiment (i.e., either positive, neutral, or
negative), the referent (i.e., in-group in terms of the potential reclamation—women—or out-
group—men), and the poster (i.e., in-group or out-group as above). While we focused on only the
parts of the post which contained niangmen(er)(jiji/xixi), full posts were retained for contextual
analysis, along with the timestamp of publication. Because of the gendered tendencies of the
platforms outlined in the previous section, posters on Xiaohongshu were coded as in-group (i.e.,
women), and Hupu as out-group (i.e., men), unless explicitly indicated otherwise, through selfies,
gendered self reference, or other explicit markers of poster gender within the social network. Here,
we consider gender as performed rather than assigned, which means we make no claims as to the
posters’ sex or gendered presentation outside of the social networks under consideration; instead,
we coded solely on the basis of how gender is performed on the internet through their posts. The
sentiment and referent were determined based on the context of full posts. For example, if a post
used the term in a complimentary manner towards the referent, such as being collocated with other
complimentary terms or visual cues, it was coded as expressing positive sentiment. If the term was
used to refer to a woman referent or to materials related to femininity (e.g., a feminist film), it was
coded as an in-group referent (i.e., women or femininity). If it was hard to tell the sentiment and/or
the referent, it was coded as neutral or unclear, respectively. To ensure coding reliability and
maintain objectivity, we consulted two additional native Chinese speakers, one with linguistic
training and one without, to confirm codes that had a lower confidence level. The coding
information is listed in Appendices A, B, and C.

? The search results on Hupu and Weibo are ranked by a multi-faceted algorithm that prioritizes relevance and
popularity. Based on this algorithmic ranking, we collected the top-ranked 26 instances from each platform.
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S Analysis

While differing uses were observed across all three platforms, overall, some clear trends
emerged: Xiaohongshu posts were primarily cases of positive use, and the platform also had the
highest proportion of metadiscursive mentions, all of which were positive or neutral. By contrast,
Hupu posts were predominantly negative uses, with only one metadiscursive mention. Weibo, on
the other hand, offers more balance between the two with both mention and use and with positive,
negative, and neutral sentiment. Across all three platforms, positive uses and metadiscursive
mentions of niangmen tended to be produced by in-group posters and/or in reference to in-group
referents; in contrast, out-group posters and referents demonstrated no reclaimed usage of
niangmen and only one case of metadiscursive discussion. Most of the reclaimed usage of
niangmen appears in posts that were made since 2024, further confirming that this change in the
use of adjectival niangmen is in its very early stages.

Below we provide more detailed analysis by platform and explore how these sentiments
and use versus mention patterns do or do not reflect forms of reclamation.

5.1 Xiaohongshu

5.1.1 Positive sentiment towards in-group referents

On this woman-dominated platform, 21 out of the 26 instances of niangmen were
associated with positive sentiment. This is the highest proportion of positive use of all three
platforms, suggesting that there is something about this woman-dominated platform that makes it
particularly prone to positive uses of the term. A closer look at the posts reveals that these positive
usages are restricted to cases with in-group posters and in-group referents, meaning that women
used it positively to refer to women or women-related subjects or engaged in positive
metadiscourse around the term (see Section 5.1.2). For example, in Figure 3 below, the poster
shared a poster of a film directed by a woman, which tells a story of women struggling through
abusive marriages and fighting back against sexism and patriarchy. In the body of the text, the
poster reviews the film and recounts her interaction with her younger sister in the context of the
film. Not only does the poster rate the film highly for reflecting the struggle and plight of women,
but she also expresses explicit positive sentiment towards her sister and women in general for
being “born” empathetic and supportive. In the title of this post, she summarizes her sentiments
towards the film as niangmen, clearly using the term with positive sentiment towards film as a
feminist project valorizing women as women.
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@» This film! So like a woman (niangmen)!
Today, I took my 8-year-old sister to see
There’s Still Tomorrow.

[...]

I was so moved. I never expected her to grasp
the struggle of women so sharply, so
intuitively.

Of course, women are born with a deep
capacity to empathize, to protect, to stand
with one another.

[...]

s #CharmingWomenDirector #mustwatch
veeas o0 e #WomenGrowth |...]

FHIEK)

LTHERE'S STILL
TOMYRRO
g X

= 03“]8 =

Figure 3. Screenshot of a Xiaohongshu post!'® (left) and its main text translation (right).

5.1.2 Metadiscursive discussion of the term

Roughly a quarter of the posts featuring niangmen on Xiaohongshu (7 out of 26 posts)
involve a metadiscursive discussion of the term. Many of these posts explicitly frame the positive
use of niangmen as a reclamation effort and as a part of broader feminist activism. For example,
in Figure 4 below, the poster posted a self-made sticker which depicts a woman flexing her muscles
with the embedded caption “FLIRA1)L” (zhen niangmener) which can be translated to “so like a
woman” or “such a woman.” The sticker associates a powerfully flexed muscle—a symbol of
power and strength, traits that are normally connotated with men/masculinity (yemen/571]1)—with
niangmen. This visual association is further explained in the body of the post, in which the poster
states that niangmen should be reclaimed as a positive term because it refers to women who are
“brave, strong, and proud.” Interestingly, the “you” in the post title is written with the “woman”
radical (72) rather than the more common “person” radical (1 ), morphologically gendering the
addressee as female. In modern Chinese, you is typically gender-neutral, and the feminized form
using the “woman” radical (%) is rarely seen, making its use here a marked and deliberate choice.
Similarly, in the body of the text, the poster uses “she” as an anaphor for the term niangmener,
instead of the gender-neutral i¢, which is the more common and default usage in expressions like
this. It could be argued that in UGC like this, the poster is using multimodal, linguistic, and
metalinguistic strategies to actively reclaim the term niangmen by associating femininity with
more socially valued (and traditionally more masculine) traits, thus challenging the sexist
hegemony that marks the female sex as the second and inferior sex. In other words, in addition to
reclaiming the sexist term niangmen, what these posts are really advocating for is redefining the
linguistic expression—and eventually the social evaluation—of femininity. It is notable, however,
that the strategy taken here is in contrast with feminist approaches that valorize traditionally
feminine traits. Instead, here, the poster appropriates traits associated with masculinity and thus
with higher social status and value for women, which is reminiscent of Mao-era feminism that,

19 Retrieved May 13, 2025, from
https://www.xiaohongshu.com/explore/67¢cc1637000000000900e4c5?xsec_token=ABryytd HRcxRgAF TDqt4KgS
UMWegXqfdbq3w8-MMx5zQ=~&xsec_source=pc_search
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instead of valorizing femininity, advocated for women to be able to also act as men, that is, strong
enough to perform in physically demanding contexts (Leung, 2003).

Sticker | You are so like a woman
(niangmener)!

Hi girls, this sticker is for you.

Who gets to define whether a word is positive
or negative?

“Niangmener” is a positive term. She is
defined by countless brave, strong, and proud
women.

[...]

#GirlsPower #FeminismInlllustration [...]
#SoLikeAWoman #Feministlllustration [...]

Figure 4. Screenshot of a Xiaohongshu post'! (left) and its main text translation (right).

Despite the metadiscursive work we observed being carried out to promote the reclamation
of niangmen, this reclamation is still in its very early stages—as suggested by the relatively low
number of instances in the reclaimed sense even on Xiaohongshu—so it is not surprising that the
reclaimed usage does not yet seem to have spread to out-group members (see Section 5.2 below
for further discussion of the out-group represented by Hupu users). Nonetheless, we identified an
interesting instance where a poster proclaims the success of the reclamation in at least one
woman’s interpretive framework, regardless of the speaker’s intent and/or awareness of the
reclamation. As seen in a post screenshotted in the Figure 5 below, the poster describes her friend’s
subconscious interpretation of niangmen as a compliment regardless of the speaker’s intent. In fact,
the framing of the interpretation as “subconscious” points to a strong likelihood that the intent was
just the contrary—this was not the intended or surface-level interpretation, but in fact the result of
a successful project to associate womanhood (niangmen) with positive rather than negative
meanings. While the post does not make it clear, this may point to a somewhat different mode of
reclamation than was articulated in Figure 4 above. Rather than associating niangmen with valued
masculine traits, the poster’s friend seems to have revalued the very denigrated traits that have
traditionally been the target of niangmen—she heard the highlighting of this constellation of traits
not as highlighting negative aspects of her behaviour, but instead as complimenting these same
traits.

! Retrieved May 13, 2025, from
https://www.xiaohongshu.com/explore/66d2805b000000001d03a0f8?xsec_token=ABMVP3RmGPKvE74k71XwC
ZJ5tyyKmeXW3xd-9X8pbcerdg=&xsec_source=pc_search
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@ - &«>» So-called feminism has long been
KSR a— commodified into fast fashion.

[...]
I feel like feminism has been reduced to
something just to boast about, a product
unique to Xiaohongshu, an ideal concept too
far to reach, completely disconnected from
reality.
I once believed all that.
//(But) “Last time I heard people say I'm so
like a woman (niangmener), 1 subconsciously
thought it was a compliment.” My friend said
this to me one day.

[.]

Figure 5. Screenshot of a Xiaohongshu post!? (left) and its main text translation (right).

5.2 Hupu

5.2.1 Negative sentiment towards out-group referents

In contrast to what we found on Xiaohongshu, almost all of the usage on Hupu, a straight
man-dominated platform, is pejorative (24 out of 26 posts), and most of the pejorative usage is
directed towards the out-group referent, that is, men or (failures of) masculinity (20 out of 24 posts).
This suggests that the reclamation has not seen uptake from out-group speakers at this point. An

99 ¢

collocates with other negative adjectives, i.e., “ignorant,” “disgusting,” “pretentious.” Based on
the video the poster uploaded with this text, the term niangmen here is being used to refer to an
effeminate male host, criticized by the poster for lacking masculinity from the perspective of
straight men.

SRXHEFENE EERMEXLERZMEET ORI SE. . []
tn fl 2 ~—% == moo Although this dude can’t help
SR - it, ’m still so annoyed by his
. SR ET RS BRI RIS OO RN RER SR 5 TE ignorant, disgusting,

pretentious, womanly
(niangmen-jiji) behaviour.

[.]

(left) and its main text translation (right).

t13

Figure 6. Screenshot of a Hupu pos

In addition to the predominantly negative usage towards male referents, there is also one
neutral use and one negative use for women referents on Hupu. Unlike the predominately positive
uses on Xiaohongshu, which either attributed valued traits to womanhood or deemed traits

12 Retrieved May 13, 2025, from
https://www.xiaohongshu.com/explore/67cfb031000000002803dfbd?xsec_token=ABhB_LdTD6KqjMcY9SKogBjF
pF3vrTatOFexzpo8d3vZ8=&xsec_source=pc_search

13 Retrieved May 13, 2025, from https:/bbs.hupu.com/62145482.html
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stereotypically associated with women to be valuable, this latter use shows a more traditional
negative evaluation of traits associated with femininity. As seen below in Figure 7, the speaker
criticizes a female tennis player, Iga Swiatek, for being weak and soft on court (Iga Swiatek was
ranked world No. 4 at the time of this post and rose to world No. 1 three weeks later). In this post,
the poster equates negative traits for a professional athlete’s play, i.e., weakness and softness, with
the term niangmen, and essentially with femininity. This shows that, at least in athletes, these traits
are seen as negative even when embodied by the gender that is expected to display them.

R R EAYIR] Swigtek is really like a

woman (niangmen)
Swiatek is really like a woman

T HTRS #E (niangmen)
3 R E AR Her tennis is soft and weak.

FIERERLRLR

{14

Figure 7. Screenshot of a Hupu post™ (left) and its main text translation (right).

The expression of negative sentiment towards female referents using this term, however,
is relatively limited. Most of the negative usage targets male referents, indicating that femininity
is not only perceived as negative, but seen as especially so when embodied by men. This creates
an interesting tension in terms of the reclamation effort as the women who are aiming to reclaim
this term which ostensibly refers to their demographic group are not actually the main target of its
offensive use. Unlike other targets of reclamation like the n-slur for Black people and gueer and
the f-slur for members of the LGBTQIA+ community, which, while available for use against out-
group members, were at their most offensive when directed towards in-group members (by out-
group members), this terms seems to be mainly used to directly insult men by associating them
with “inappropriate” or “unacceptable” feminine behaviour. This is similar to the English pussy,
which, while referring to feminine genitalia, is most commonly and most offensively used against
men who are deemed to be insufficiently brave, strong, or masculine.'®

5.2.2 Rare metadiscursive discussions

Also in contrast to what we found on Xiaohongshu, there were substantially fewer
metadiscursive discussions surrounding the term on Hupu—only 1 out of 26 posts. We identified
an ambivalent discussion that appears to address the usage of niangmen as seen in Figure 8 below,
though it is not entirely clear whether this refers to adjectival or nominal use. In this post, the
poster posed a question and initiated a poll regarding whether niangmen is a sexist term. Fifty-
seven users participated in this poll (including one of the authors, who selected “yes,” as the results
were only visible after voting), and more than three quarters of them believed that niangmen is not
a sexist term. Despite the prolific negative use of the term on this platform, this is not entirely
unexpected. As Cashman (2012) attests with the Spanish anti-gay slur, maricon, many users reject

14 Retrieved May 13, 2025, from https://bbs.hupu.com/52436692.html

15 This term was the subject of an attempt at reclamation through the 2017 Women’s March in the USA and the
wearing of “pussy hats” at this and other feminist protests, but its reclamation does not seem to have moved beyond
that narrow context (May, 2020).
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the proposition that their use of this term to attack straight men is somehow homophobic. Instead,
they claim that it is just an insult with no homophobic connotation, or even that it is just part of
their linguaculture. Presumably the same men would agree that the term was homophobic if they
knowingly applied it to a gay man as a way of insulting his gayness, but when directed to out-
group members, as was niangmen on Hupu, the term seems to acquire plausible deniability insofar
as it can be claimed to have a purely insulting sense that is not necessarily tied to the original
referent.

“RIN"ETRASTENLMNTEE 2 MESEFEIR117ZHE Is “niangmen” disrespectful
to women? What’s your

B wE
ﬁ' PR R AR TR TEE ? B AR Opinion towards this term?

[...]
Yes (selected): 14 users,
BT EMART RN LI TGE 7 WAER BRI X 24.6%

No: 43 users, 75.4%

@X: Well, not sure if I can say

this, but I go on Hupu because

of football, the Premier

League, and we often describe

a team with this term. So it

doesn’t necessarily refer to

women, right?

P @X: Niangmen, gemen (bro),
%, BOERTANWTLY, RERNSRHRRENEE, BORMRRBRNINE, R 2R yemen (man)—these are just
e references for certain groups of

people. They are not positive

z (Bif) 142 24.6%

= 43F 75.4%

x7(1) B

n AMDHE 5
W8, N, FM), BREREET—BOAY, RATARXAGY, BRAFERTABEX, BARE
MR TAMEGRA—LEE. FREZDAUASR: "RMERN, MBS, RIDFREMG? ”

or negative per se. If you think
they are, then you probably
have assumptions about the

an group. Otherwise, you could
just say: “I’'m a woman. I’'m a
niangmen. Isn’t your mom a
niangmen too?”

@X: As long as you don’t hold
double standard for yemen
(man/like a man).

MFNEEZIIFRT

t16

Figure 8. Screenshot of a Hupu post™® (left) and its main text translation (right).

This notion is reinforced by the three comments under this post, all of which assert that the
term niangmen is not inherently sexist. Some even suggest that only the biased assumptions
associated with its usage are—i.e., “it is only an insult if you think I am using it to say something
bad about women” (as opposed to using it as a general insult). While these comments may, at first
glance, appear to echo the metadiscursive discussions observed on Xiaohongshu—which argue
that niangmen and the femininity it represents are not inherently pejorative—none of them

16 Retrieved May 13, 2025, from https:/bbs.hupu.com/630269544.html
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acknowledge the fact that niangmen is indeed being widely used as a slur. They also overlook how
such biased usage is rooted in misogynistic and transmisogynistic ideologies, a connection that is
made explicit in the metadiscursive discussion on Xiaohongshu. In other words, this post and its
comments do not represent reclamation efforts. Despite the appearance that they also agree
niangmen and femininity are not inherently negative, their failure to engage with the actuality of
its use as an insult (even if that insult is not directed towards women) represents a significant blind
spot that allows them to see niangmen as unproblematic—even as it is used negatively and
perpetuates sexist and transphobic discourse on this very social network—and thereby to fail to
see the need for reclamation in the first place.

5.3 Weibo and summary

In addition to these gender-skewed platforms, similar patterns were also attested on Weibo,
a more mixed-gender platform. As seen in the other platforms, on Weibo, the positive sense of the
term was used to develop solidarity within the in-group communities, while the term remained
pejorative when used outside of this community. In other words, at this stage, niangmen is only
reclaimed by women when referring to women. Within this reclamation, the way that posters
reclaim niangmen is not limited to redefining the term as pointing to more socially valued traits
but in some cases also challenges sexist hegemony by revaluing the traits that have been
traditionally associated with niangmen. Through metadiscursive discussion, in-group posters insist
that niangmen, along with the femininity it represents or invokes, is not inherently negative, but
inherently positive, regardless of the user’s intent. In doing so, these posters explicitly and
consciously reclaim the term, making this effort part of a broader feminist project aimed at
debunking the sexist hegemonic ideologies that position the female sex as inferior to the male.

5.4 Reclamation mechanics

Considering the distribution of positive uses of niangmen described above, the reclamation
appears to be a case of insular or in-group reclamation. Only in-group members seem to be using
the re-valenced positive form, and they only seem to be using it for in-group members, while out-
group members continue to use the term as an insult, though notably directed mainly at other out-
group members. Unlike much insular reclamation, however, this reclamation does not appear to
be drawing on the shared experience of being slurred by the term to build solidarity. Instead, based
on the metadiscourse around the reclamation on Xiaohongshu, this appears to be an attempt at
pride reclamation or neutralization, i.e., changing the connotation to a neutral or positive one for
all users including out-group members. Unlike bitch, the n-slur, or the f-slur which still retain an
edginess as a result of the persistent negative baggage associated with the slurs despite insular
reclamation, reclaimers of niangmen argue that the term itself is to be understood as positive, as
seen in Figure 4. Further to this, the poster’s friend discussed in Figure 5 even goes so far as to
understand the term as complimentary even if uttered by an out-group member and regardless of
the utterer’s intent. This is in stark contrast with many insular reclamations within which the slur
remains highly offensive when uttered outside of in-group solidarity contexts. It seems then that
this reclamation aims to follow a trajectory more in line with terms like gay or queer which, while
still capable of being used in insulting ways (particularly when applied to those who do not self-
ascribe to the label), are broadly seen as neutral or even positive words to describe a certain set of
identities or ways of being.!” In fact, if anything, these reclaimers seem to be going even further

17 Whereas for the English terms, adjectival forms have been reclaimed despite nominal forms remaining more
offensive (Jeshion, 2020, frames this in terms of “vocatives” vs. “non-vocatives,” but it can equally be understood as
a distinction between adjectival and noun forms as all provided “non-vocatives” are adjectival), in the Chinese case,
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and aiming to reframe niangmen as referring to positive traits regardless of who is supposedly
enacting them and being described by the term.

6 Discussion and conclusion

While adjectival niangmen remains pejorative in all surveyed references to men and all
posts by men analyzed in this study, we have identified a striking trend amongst women users of
social media who are explicitly reclaiming this term and casting it not as an insult to be used
towards men for their “womanly” behaviour, but instead as a term of compliment or praise for
women. This phrase is often framed with the connotation of the women exhibiting socially valued
(i.e., masculine) traits like strength, athleticism, bravery, etc. In contrast with the more conflict-
oriented approaches to language reform outlined in the introduction section (i.e., the creation of
neologisms that devalue men), this more positive approach has the potential for greater uptake
insofar as it appears as progress and avoids offending members of the hegemonic group (as the
neologisms expressly aim to do). But such uptake does not guarantee impact upon social power
structures. As argued by Cameron (1995), language reform is not just a way of reducing harm to
those marginalized by language, but also has important political potential in terms of its capacity
to draw attention to problematic (but taken for granted) social structures and norms. In this sense,
the very likelihood of unproblematic uptake of this “positive when used to describe women™ sense
of niangmen is precisely what may circumscribe its political potential, particularly within the
context of a language pervaded by associations between women (niang/R) and socially
stigmatized traits or behaviours.

In fact, as evidenced by the wide range of niang-stemmed transmisogynistic slurs
introduced in Section 2.1, what underlies the pejorative usage of niangmen is likely actually a
persistent sexism that evaluates femininity as negative, especially in men, while masculinity is
evaluated as positive, even in women (see discussion of yemen in the introduction to this paper).
That said, none of these pejorative niang-stemmed slurs other than niangmen are being reclaimed,
nor is there any sign of efforts to reclaim them in the near future. Therefore, we question whether,
in a semiotic landscape where femininity is systematically devalued, reclamatory metadiscourse
can genuinely contest this devaluation and succeed in reclaiming niangmen as a neutral or
empowering term for women, not to mention have any impact on the broader pattern of societal
(trans)misogyny. On the one hand, the reclamation of sexist slurs like niangmen is achieved by
explicitly challenging hegemonic gender ideologies, raising awareness of how language
subconsciously encodes sexism that stigmatizes femininity. On the other hand, the continued use
of niang-stemmed slurs other than niangmen to stigmatize femininity reflects a deeper,
unaddressed misogyny and transmisogyny that may remain a substantial barrier to both the
reclamation process and broader feminist efforts.
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RIREB R HETE #EBLR TS F #EB MG =X #57
AP N #MERIK IR BB R#E DR

use

positive

2024-12-
04

in-group

in-group

KBIT L BB L

AN ZFEEN]

HTUN2R D YBR D 2 FrE ! ]
(WFEBAKATE CS R, FOKAZYE
)

BSA—E T BRI TAE |

BILIBIRIAE, 19 ZRBAIR DB RIZIH
K5 xK?
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IREEIEIE, BXTHFEMECH
TERSE PYREERTHE, —EmBIELY, 1K
=& WIBRICH,

HEBEHELTE RS HEB #ASBHT

mention

positive

2025-02-
26

in-group

in-group

FIES | IREIRAIL |

Hi, XZEEREAINRIED,
—MEIEMETR, RIEREN?
“SEAL B NENIE, MRTHRDBECEX
£ B BRI ZENIATE Mo

B ERFRESe+ES
b [REWFmMOZELLRS A S dim TR AL

#IIREFER @QBIEE @QSAE #kI8
2 #RBIFKIE D #GirlsPower #Z 2 #I5
BTN #E 2 ENZAR 4BE1R(]
#2O M IEE #m0E F L EELR

use

positive

2025-03-
22

unclear

in-group

KR T !

SRATIRIRGR A &

R |

MEENE

R LB #E S NMES TR # e D& #
25 BE #LYHEE #E B FHHEIBALY #
NENEG#NEESFFINGES #Hb I E

mention

neutral

2025-03-
04

unclear

in-group

Nk ja)— L Fy EAEIRR T
“DRAITJLPEDED B RO MERR AR B A 2 2

Pt

EEE) FE S TEREERTELARY
" |

HIRIR) # B M ERAR #E AR #EEHE DA
BIRRAE # B AR #3565 & RAOVRE #A
B PO RER) #RRTAR S U # A SEEATARE #
AL\ EEYAES
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use

positive

2025-03-
01

in-group

in-group

KIEATT | REFRNZERERE S
HERIAHRKE (—BRETEHCSHNE
B) FiRH T —MRIZ R LIS
HABEBIEE S A KERNXIE, HEEeE
BESREAI AL ?

EREEEN, AARBBMNREITIFER
BB, wHFERIE R EREBE S,

B BRI SZESFRE
TE+ZE EXEFECRTLERER
EEEMF, XiMRIL—ELL 2 E X P
ZELUIR,

BieE (FHMLE) FRFEROENR, X
Tofm AR T T A

A/RREPPIRH, TERBINRREE
B

-R% 19 R, REZMRAE A XEN
7= ICTEFENRS, RALRAIE,

AL RRE C HRBERAMKISIR, WX
B, AR ERIIEERED,
REWFEAF,

B YIRERFIR T = ERIEE

RIRFINE, THEEEEMFERA : 54
AEREMN—AETECNEE,

- hERE  BEOEBER, LRETL
EiRR
- HCHIEE - AR, Lt
ZxeF,

sl B Mg BETT. A% SRER
TERAG, ARG ERZ 1ML 22 ARG Al 1F
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B XBEES,

B 1S IHERSRRE

LHEBFRZERIENERHIXFH,
R BUEEFaEIRE S Wi, g, ME-2=
TR XS, BFERGEREE
o

RRRIPB—RLEFIENELE], 058
LB ERRERERE, SHRARTILNE
IXE,

RRKFIMRILHTIRE, ZMEHYVERIITR
EEFF LR, EEEH LN,

HE—EETECHNEHR, ™MIEYEZ
8, E2 ORISR,

ez, BIESHERE CHERE, 17
BRI, FRABCEENER !

HEMETE B #F R #3053 #BEH = #HAE/R
*k#—ARETECHEE #ZEENPE #
T EIRIER # L E # T EENFE

use

positive

2024-05-
15

in-group

in-group

RIR(IE—5
T ENEUN

mention

positive

2025-03-
16

unclear

in-group

FMBRZ £ X B BT R A — R i R &
115 E R = N\ RIS,

BRI IRHE R B = L A0 R N S
&, A REN R ESMRELTTHRE
BRI, WMRONESERTEEIRE, BLF
FHEMAEEIIIEEERK,

BISLR L A BRI AL BE, 754
MBI TR BN R EIED
RERERE, —UIRFRR,
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WFLEENRAZRARESSHKATHE
m, e/ NMIBXNEELXEENY, =
TERXR EMZPHHE, STULE=TR,

HEEX L&,

/1< E—=RUTAE NRIREFRA1L, BATE
R TEIXE -8, "HINRRKEERRE

EXLEHRAMMHRREIZFOAN, EEETR
EREEMIHEZEHIE, RATRIR
=, RBZXMEN, HADBLRRE,
TEREMEEE, THERNERELES

B,

BRRAKEE, BHEBE DR AR
MBS, BINE KR SR
RIEAIRBEX R RN, BE TR
LS REDAISTE T AR 4

XA ] B RAEE IR LR T T
Z, XE AR PEARBLC £ BT R AR
EBRIN, BRI MER T RGN
21T B AT,

BEFRIZARZ T BWER N EFHEE

M, TEIRHMITEGIER RS IRLEFTR
NEMRFNER, BWAMIIRATIER
R4k,

ITURMEERE X9k el, (BIXREIBALT
BHE, WEZT, BEEEFENER,
RIBERHE—MEIFRIAR K

T, A, BREERE,
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[ERE E IR RE D REEERTE
MER, ZNERE, IXRTHEBRAS—
BHEHE, FIZBEERESRER,

“IEN SRR, SN BIER, ”
EE N BENIL,

AT R L, Fh—&, TEED
TSR R AN R A B B AR L,

TETE—AZAEMR, HRPRERT
EBMmEE, MEXRERRE ENERRY
Mz, BERAEBRSEE,

HEERR, *EHX,

HE M HEB AR #1ET NE # B #
ZHEFEHEEIR

BFAREGEN, XAIXE(] T
FEFARR AR EmRBIEN LCF25 RETMHE
7R, 1§18 Diet Paratha, [BfIJIRM1JLERFE
BRGSO

#IRE S B S0 R #E 850 LML #37

2025-03-
use positive |20 in-group |in-group | FIZMENERIEL
use positive |06 in-group |in-group |#XMENE
IR T
RATBRIZ TR TR &
HRKITE B CHISE &
BURGRARZRPALTIRE, SirE—
RERER
RITELHE, SURENR, SURTFFAA
2025-03- H3INMLET BREERAL LM (2
use positive |08 in-group |in-group |IME) EiE ((EHEBEX)
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i 8 NE T 18r MRIIARIRA— T EE 38r
FAIZRAL hui

Y] A5 A ] ) ] A G A ) 7) 2 B AN IR B BAR
R SRAN SRS AR AT 2= 7 P 0 e ] A ] G

#IZ T — I lolita 22 #E4]) LE S #=\83
T3 #RIE] T #AZ T IR ERAMIAMILIA R
gt

KR T
ENEFRIBEF X
SN
2025-03- #HIRMLER 4= 0\T5 # BB S B8 4%
use positive |08 in-group |in-group | EAA#EXRES
2024-04- % ZRES RIRT) LEDEIRY
use positive |11 in-group |in-group | BMIILERAILRILEL T !
KERALT
P BEIREWHHI N B TERREE S B E AT
farE, BERITTFRIFELRIFERE
2024-06- +aeRLE, MMM IRESMMIL
use positive |06 in-group |in-group | £ #KEA1T
WEZMEER | 4 | KR T !
RFEZIMPF TUBERIARBELEH, X
BEE5HBST O
HHUS RS HHERARIRE. FHils
1, RMAFERRR | (ERFEHLBEH?
RRAREFT? 1)
8 | KA T |
#= \YAZCYS # BRI # M S 1t
HALIR BT TE M 21 #E IR IR
HBBTERE #2 i RIRIER # T E X%t
2025.03. IR W T RS o
use positive |14 in-group |in-group | ERMEEX—
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use

negative

2025-02-
04

unclear

in-group

BRI B ERERIIT =
ERFRITIRY

HEREWUEE

XIERZ T RIX — H HIELTE B 5 4RA(]
FTNREFIIRENTSF

HARKDE if real TR ELT, NFEER
RXNEZNN, ZIPRIEEE
Right now {R%FUT

use

positive

in-group

in-group

BEE D AEAIT !

i@ 7 ARESFIEBARF, RIEM LR
2 B 2EDRIF 7RIV EE A N R Y ER
HEXZ LT, ElEE—% LRZERRE
BOBR] ! BREMES | #F #FEX A #
AR

use

neutral

2024-12-
27

out-group

in-group

TRAIIE N BRI IR ] L PR AOng 2
BMNAZERIRZE

Y 186 TRALZER

BT —RINUEIN % HBUI RS & 17 8H

=in

UBAZEAEFHERREY H & #HEXS
I i #3200 #IRAE

use

negative

2024-10-
10

in-group

in-group

SRR, BEEIE

use

positive

2024-11-
28

in-group

in-group

KR T !
IR, RIZIBBZIEERE 200 R & ERAYE
T, FIREERES IS RV,

I ERGEESXLEEEE =FF
4, MEeEnmiRintl, BREREE RN
F R T

BE—1, BEKESE, 2004 EEHREBEET,
HER O+FTE (M EXEIRETE N
—NEREF) .
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HERIFMBRY TSN, TR, B4
Ao

T L KIR]T !

WZESENFEY (FERAE) , BEEE
TRA—M T E i Ry RRAT R A2 1 X
Xo

7N, TEM. KREZPBARGE, B
B, FWHBIARBEEN—D, X HEXS
BAMARNBRMIL, “BALBIRT R
EE/,

RBEEFEEEN FTHFL AN, BRAE
A, M EREMAL, RNzZzBEiIEE
RIE, MAZEBATE Mo

EANEEF EE i (REWR) ROAE
BEEHAERREN | B R FENRREX T
RIS, & MEERNE CAERRKSE,

WZESETRERINKT LR, NERS
THBENRA LT, (FERA) & B
B, BREENSN, BRI kun
5, ™M IANRES R K,

THNKS SRR, MER GFERT—
RAFEES, AR IFE/SH«TE'XT\SEflEE\
%O

BAXRBL =R, ERERERE R

#E{cxz HEBENE #oR1E #HEB S IF IR X T 2
FATRZ NE IR #5000 #EB 5= #

Working papers in Applied Linguistics and Linguistics at York 5.S1 (2025) 71



WU & O’NEILL

EOFLENE

mention

positive

2024-03-
11

unclear

in-group

ZH, SAEHTR
A REIKIRA] T IE
SR

use

negative

2023-11-
15

in-group

in-group

BRERNILSE

SRE— AKX, BuiithE TRAEH
CERINLSE, FREREFRERK %
YA RE, BREREEC, —E2E
RIXIPRTE, AL

B—, TELSKE, kb,

B, RERORXDN, it

B=, TEBESEBIENFIANRKE
R

Gr, SRBMURENERE, BEXER
FRERAIILEIITAW ? —ER, —ik
B,

The dates of some posts are missing because the post was deleted or made private before the
authors collected the date, which occurred two months after the original data collection in April

2025.
Appendix B: Coded data of niangmen on Hupu
Type Sentiment|Time Referent |Speaker |Text
EX], BHERXMRITIEER
REBLPKR, SREBRBEBENRS, K
MtEREE, TIEE L ? R TIRZHAY
RS, MRS, FEMAE THOT
2021-11- SHEEBZRAANDE), HEEERELR
use negative |19 out-group [out-group | ZRIRTHE T 7 | (IRFEX AR
2025-02- . e
use negative |08 out-group |out-group AT ASELS, B IR e
RmiaO R BR, ZAZMLLAIR(])LE
2024-12-
use negative |13 out-group [out-group "R
2022-07- . .
use negative |15 out-group [out-group BRI VE D BRI TE A
use negative |(2020-03- |out-group |out-group SSBEN LIS ABTR ¢ b mIR{]
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02 RARATTIL
2020-05-
use neutral |04 in-group |out-group 2RI VRS T
HInREERFHImEE, =8 EFRK
IIREDREN YRR, A E R
ERNBEEEIT, RK,
2020-04- BEXERABE MG | MXEENREER
use negative |08 out-group |out-group | ¥
R AR EFERIIRIRAIS ? XTSI
RIS ? SKgk ?
AIRSEN AR fFis EE\ B/ LR E R E 5
2020-05- Tk~
use negative (10 out-group |out-group | 8 /\REZAL
2020-11-
use negative |24 out-group [out-group TR B LURIFS IR TR
—RFREFSNTILARAT) LRI Y
IRRILUG KX TUAIRESTEF, RET8, #
ERIRZ, BiRE. BIRIEEUFTRE =R
ad. )BT ad? ERi—1718M, B/ LIZAITMHLEL
RINEREMHT T, BFREmm 5, W
RIES, RITAILATFBE 247 Mo E B 4T R4,
BERBREIRIN AL IE,
A1 ERAY(E) shy TR AT RURT R, A IRURAY
W2 IRNXHEAPE, BEW shy FI2 jkI #IIE
2020-08- .
use negative |02 out-group |out-group RATIXFENIE ?
2021-04- o
use negative |16 out-group |out-group XU B AR JEDEDRY
YR AR, TNREETFIERE, #
W EBBRIUI, SFEEEFLAZHN—D
Wi, EN— M EBETREEN, MARLE
2023-06- B, UETBHEMIET, ENS, 8
use negative |30 out-group |out-group | ¥ MEERMERRID ? BEEH=FXLRR
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IR
2022-12- . . . e
use negative |30 out-group |out-group BG SR N P UROR R FEAR( TR 4541
2021-12- TN N
use negative |31 out-group [out-group AR R LR B
BRLERE 17 RTRKITEE TN Z R E A ? BB 2/
NEEBILMLGEN ? fre R = =R T
— M. B 17T EBR RREBHRE
IFERESRT 17 TSR FUEBRILA pel RRAOZ
FEEINELRT, S FPEARBLIZLES
A IINHREFIE, FHEFERAEREAIFRILT,
2024-12- BERTEFERFAE/NEEER—T
use negative |16 unclear |out-group| sasese
xdm RIEEENTIX 2 434 JEIED A9 AN 2
2021-04- - g
use negative |09 unclear |unclear |FAVEBEIEE] T R 74
FRXETEHRE BE2XMRSLIRR X
use negative |09 unclear |unclear |8
BLRBIX ML F, TREMALENE
2024-05- e —_— .
use negative (13 out-group |out-group MECERI, ARAIJEERY, RKE
2022-03- Hr FLZR e EAVARA(]
use negative |11 in-group |out-group| ¥1EEREEL
B EX MR FADLE AIEI nba ZIR( JEZE
2020-08-
use negative (17 out-group [out-group s
AER XS F L +Z 505K, BRI
HRGIIRE
502305 ARSI HSGEIRIET . AEXRIER IR
use negative |11 out-group [out-group TRECRM, #EERI R
use negative out-group |out-group XFAUISER, R NBA BBLE, 2R IENEN Y
4AM, IEIE ZPY MINER, FEREMEIENIRELIR
2023-08- |
use negative |21 out-group [out-group fITARAT] !
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AT, B8P, BES—EL
F, R ELIEN, RELTTIE, M
RIE, R, WARE, TEEHIEH |

TT SREE(]—1F, BARXAE—IMEEE

2024-12- _—_
use negative (07 out-group |out-group AR AR
2021-01- b oo i \
use negative 24 Out_group Out_group g/\\\/»ﬁ 3 7|(J:-| j(:l:{l/_z(ﬁ&}i , j(ﬁﬁ’ﬂ]?
AT MAR TN ENTEE ? 4017
2022-10- e e
mention |neutral |29 out-group |in-group BRI IX A

The dates of some posts are missing because the post was deleted or made private before the
authors collected the date, which occurred two months after the original data collection in April

2025.
Appendix C: Coded data of niangmen on Weibo
Type Sentiment|Time Referent |Speaker |Text
a7 & L YIESE B [awsl]
FARIE AR 4ER
WE—R R wye FMEHES K AIFRATLE
2025-03- \ o
use negative (24 unclear |unclear |/VRMITEHIRIBIK]
TRET | MEMERAOMENE, MM RIERERE, A%
2024-12- _ . o
use positive |27 in-group |in-group AFRRIATT ! [EAEAe][good][good]
—ETNERKSENIUHNSEE, BEMAKE
WARRIZTW, W ! | mEMELFEr ! | &
T BRI EE RS, EEETFENID
2025-03- H—A FLrn 1
use negative |21 out-group |unclear ses— AW C
# KR EOH
2025-02- . \ .
use positive |22 in-group |in-group RBPXLHIAIRAT T, RAERRIEE
REUEKBBZE(], BFEERBREITEK
2024-10- s
use neutral 19 unclear |unclear [EEAIEX
HABER X B 2 BT B
MM A A, DOMELRSE T | ASEHESANIETIN
2024-08- o | N
use positive |03 in-group [unclear |RPC I AIRAT T
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SRR BB IR ST DRI AL ZF X2
XF ZEMERRBZEN IR ZAFHR
A DRIE(]T !

use positive in-group |in-group
IRATJRENEN R A S 5B Y T 4 BB AT AR £ s
2025-03-
use negative |21 out-group |unclear e
KIEA] T ARLiZ 2 R AEE KARA T Rz &
2025-03- DEVRR
mention |positive |14 unclear |unclear |[P%' !
FERREBIRBLE TOREF R T, =g
2025-03- R T —HISMI0RER, LUEREREXX T
use neutral |11 out-group |in-group |[doge][doge][doge]
BIEL B EER TR ENENERE, &
LHMRBELFTEN TSR, ERERE
RSO eE”, BENAIRI]T | &
MERERIREENERS TAXET,
2025-03- .
use positive (19 unclear |in-group 5!
2024-05- o . _ _
use negative |03 unclear |unclear |THVBAR(IEY BAE/LERSLE T [RAMEI[RAL]
RERATLURE FHIATERIBH) — L L8 =5 A
THREFNEATEIFS RERNE
L BB BRI IENEARXE—
2025-03- L -,
mention |positive |22 unclear |unclear [BUEFHIL 1Y FRIEZXAT T,
BREB AT EHBHROETERN, X3
2024-07- . S (e
use positive |04 unclear |unclear |7 EEEFTPBIRINEA [HER]
—PNBABHE LI RETIE—MIEENLX
A, ETMBABENEZART —&FIE
St % % F R A BELLIXFERY 5B AIX 2 FIH1IC
B, BUSA, XHEBA. TAMBA, #
IR THARIERXAESARZEBEAELX
2020-05- - “p . —_—
use neutral |18 unclear |unclear |/ EHEBEISA], BEBIRA), ETEH !
2025-03- N '
use positive |03 in-group |unclear | THY? I HAIRSAIRAT S
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use

positive

2025-02-
21

in-group

unclear

AR E—BELEBNRRKREX | CaLK
EEM=BE A B[ cry][5K cry][5K cry]fE
BAREA]T | @ ARRZA | [RALR]FAT
B ][R AL fEE]

mention

positive

2025-02-
14

in-group

in-group

ERMAERRENEIE,

X HARF AR F AR B B WAED R EE LR
B, BAEMIEAR
17, >

HIALRBEHAXIH T, PRAESRE, R
1175020 MiF,

ZMRENRADATFE, EFFRREIREIEY

M — o

use

negative

2025-02-
09

in-group

in-group

BHERIMBIEETEERDE HX DA K]
WET LABE —IKRBERRINE BARKME
KEE[HHF] — BT BEEBRIRNARZA
HNLZ R R — 1 R EBRA] — LT 7
[awsl][KFF 0]

use

negative

unclear

unclear

HESRAZEEERF R, REMNEAG
SIRZ]ARLZRING, HANETEF
REERNEER, SEFZEBNFTW......

mention

positive

2024-07-
29

unclear

unclear

FE—BWR—ERERE “ERE—T
B XA BRTNBEREZRZ AT, 7
HIXIFAIERRR, PELITRA. B,

Im=. BHEFRRESHEHET, X
LEBMHHEN, REXMHXERRENZ—
T,

=

MR Z MM X OMBARRZENERE
MaEX, “FBITERARSRINERL. K

AR, “BRATBLEL T RN, XLEXF LR
ZIMEN R EiZ M | BB A BIR{1%k
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SRAMEETZ IR 405 ?

SRRETKEZLD, AEERGE.. .. KE
SREWRGBIX MR, FABE], 45

Tk

>F

HEXAEFIFCE, HE—RERR
RHELE TR LM MNESWAERLN R 5 RE
BfplRtick, £ =F | EX, HITHRIX
EEFEHCH ERME, FBE— MK
MBC, TTE—NEEMEEEHILA
IR IEEINE T —MBA, IRAILUBIE,
LIRE, RN, AJLUER, (REBATLISIR
S, XBLBEREREZ ERIKE L MEF—
PEANHIAN—RIERTT, SihiEERs, &
RER, ERTFEIRYEBE,
WSCiE, EREBRMS, EBIRBEBLIMR
%, EMFEHE T — DM E, EIE
R LRI AR, Rt SRAN MR
7, R ERSE D B E R F A th &
BT E S E,
B... . EBXEE
ABEREIRVTE, TALTTER,
HIEEEERNZE—BER, BAAESE
Mr%>F, ARERERABE LE -1
AT T BRLZAR, T2BAEX
o
TBRAEANREZERE, BRANEMEIG
RIBERSSE1L THAE, AIXERELCHAERE, &
TEER, RARBEEEER.
BARZRLN), BREMMEFENRE, 5
shERR B, FBRBIRFSE, EAELL
HREE RN, RETERFHETIEX,

2024-07- e . )
use pOSitiVC 14 in-group in—group REMEFEE—MERZA, FEB AL
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EXMERRFLXANER, BEZXEE, Eit
B ANARTSHK, REETEM L FIERHT
BE, BMEREFEKEDNKIENRN, e
MERAEE, BEMEERE AMXLLE ™
PEILEFK. BEBREOIRTEE—D
HREEFRN R HES LK, MihE
B CAMNGEEUE =R 20 LF B BRI AR,
HT BT RARIPEIARE, BMERZFRBA
RISHIIRE, MthEEM S Eamdins,
BEBTNHEAE, XFNEERER, &
Bif, I FARENTFE, USSR
BENXIMEE, SHREEA, BFNREZ
e,

R RIRIER, ZAEXZANZBFEARA
WBRE AP F R, ERLLEST
BERARGERELLMERP S RRIMERIRI T —
A, BEREMNOBLA TRLMNBEZEF
ENFEHEREE SR8, BEB
SERLENNR, ATEE ATUENZ
MR LUMER— D EEMII A EITERRAT B
AR, BEAZMAH—,
MLENLEMRD T, BITH T BHERIER,
SRMBA AT TN, BERKRE, (B
HEENRATES, RATELE, BESH
TEERR T, AZFTUMBR, BAETEIETH]
BEo

8 CHER EAVREY, 2R THEEN, m
RA..... T2NKME, TEZAIABSH, =
SFEFE, TN, EEZEXTERAXG
%, —THh, RRETNMENEIMEBRTRSER
FRBELT KK, MRKBEMX DR, —
PN ERI T E e, MLEB—F, )
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BEMTL, MREERSF, HES
IRAEHALEM, BRRFLSIFMIRTAR, Bl
EM R IR TR, BMEMEAIRSIRK 7, Bl
M WML IRERIRTEARIZ R
W, #EAS......

AR EHENE ?

ZIRTET |

CRIAETHMECS, REFHCHER, ZR
XEFRIRBSRIR =, ZRNEESR,

R Gl Sy

ZIRHFRARE, HETERECHHER,
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THAT IS SO LIKE A WOMAN! (TAI NIANGMEN LE/KIR{17)

KEEE d, HDRER, IREVNERIER,
BEREUR. KFKT. 55 @&

REHRHEE - EEA R, FENZRE
A P RIS ? {REBA1/NERAVEE, IREFAFEIZT
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2025-03- \
use neutral (24 unclear [unclear [RITHHE—X
The dates of some posts are missing because the post was deleted or made private before the

authors collected the date, which occurred two months after the original data collection in April

2025.
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